


 

 
  

 

 

  

 

 

  

 

  

 

 

  

 

 

 

Unilever Charts 2017
 

the following pages give selected financial 
and non-financial information, expressed 
in graphical form. 
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noteS 
Results and cash flows are based on average current rates of exchange applicable in each year. balance sheet information is translated 
at closing rates for the relevant year. 

Where possible, the information is provided for a period of 10 years, 2008-2017. in certain circumstances where a measure is introduced 
after 2008, information is provided for a shorter period of time. 



 

 

 

 

 

2 tuRnoveR anD unDeRlying SaleS gRoWtH 
TURNOVER BY PRODUCT AREA  Personal Care

€ million as % of total turnover  Home Care 
Foods
 Refeshment 
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UNDERLYING SALES GROWTH/  Sales growth BY GEOGRAPHICAL AREA Asia/AMET/RUB
Volume growth  The AmericasUNDERLYING VOLUME GROWTH as % of total turnover 
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tUrnover 
€ million 40,523 39,823 44,262 46,467 51,324 49,797 48,436 53,272 52,713 53,715 

By prodUct area as % of total tUrnover 
personal care 28 30 31 33 35 36 37 38 38 39 
Home care 18 17 18 18 18 18 18 19 19 20 
Foods 35 33 32 30 28 27 26 24 24 23 
Refreshment 19 20 19 19 19 19 19 19 19 18 

total 100 100 100 100 100 100 100 100 100 100 

underlying sales growth (%) 7.4 3.5 4.1 6.5 6.9 4.3 2.9 4.1 3.7 3.1 
underlying volume growth (%) 0.1 2.3 5.8 1.6 3.4 2.5 1.0 2.1 0.9 0.8 
underlying price growth (%) 7.2 1.2 [1.6] 4.8 3.3 1.8 1.9 1.9 2.8 2.3 

By geographical area as % of total tUrnover 
asia/aMet/Rub(a) 32 36 37 38 40 40 41 42 43 43 
the americas 32 32 33 33 33 33 32 33 32 33 
europe 36 32 30 29 27 27 27 25 25 24 

total 100 100 100 100 100 100 100 100 100 100 

Figures are presented on the basis of continuing operations as at 31 December 2017. 
(a) Refers to asia, africa, Middle east, turkey, Russia, ukraine and belarus. 



 

 

 

 

 

   

3 opeRating pRoFit 
OPERATING PROFIT UNDERLYING OPERATING PROFIT 
€ million € million 
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BY PRODUCT AREA 
as % of total operating profit 
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operating profit 
€ million 7,153 5,006 6,325 6,420 6,977 7,517 7,980 7,515 7,801 8,857 

Underlying operating profit(a) 

€ million 7,504 7,497 8,311 8,624 9,400 

By prodUct area as % of total operating profit 
personal care 25 37 36 39 42 41 41 48 48 46 
Home care 13 14 11 11 13 11 7 11 12 13 
Foods 45 37 45 42 37 41 45 31 28 26 
Refreshment 17 12 8 8 8 7 7 10 12 15 

total 100 100 100 100 100 100 100 100 100 100 

By geographical area as % of total operating profit 
asia/aMet/Rub 23 37 34 33 38 37 33 40 42 43 
the americas 41 37 34 35 35 38 40 30 32 35 
europe 36 26 32 32 27 25 27 30 26 22 

total 100 100 100 100 100 100 100 100 100 100 

Figures are presented on the basis of continuing operations as at 31 December 2017. 
(a) previously we have reported non-core items. From 2017 we report non-underlying items and have revised the presentation of comparative information. 









  

   
 

7 ReSeaRcH anD DevelopMent, 

RESEARCH AND DEVELOPMENT 
as % of turnover 

bRanD anD MaRketing inveStMent 
BRAND AND MARKETING INVESTMENT 
as % of turnover 

Brand and 
marketing investment 

2.5 16 

13 

14 

15 

2.0 

1.5 12 
08 09 10 11 12 13 14 15 16 17 08 09 10 11 12 13 14 15 16 17

08 09 10 11 12 13 14 15 16 17 

900 
7,566 

1.7 
14.1 

€ million 
Research and development 
brand and marketing investment 

927 891 928 1,009 1,003 
7,311 

1,040 
7,383 

955 
7,166 

1,055 
8,003 

978 
7,731 

% of tUrnover 
Research and development 
brand and marketing investment 

2.3 2.2 2.1 2.2 2.0 
14.2 

2.1 
14.8 

2.0 
14.8 

1.9 
15.0 

1.7 
14.5 



 

  
   

  

-8 

4 

0 

8 net FunDS/(Debt) anD caSH FloW 
CLOSING NET FUNDS/(DEBT) CASH FLOW FROM GROUP OPERATING   Cash flow from Group

 operating activities € million ACTIVITIES & FREE CASH FLOW 
Free cash flow € million 
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WORKING CAPITAL RATIO 
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closing net fUnds/(deBt)(a) 

€ million (8,012) (6,357) (6,668) (8,781) (7,355) (8,456) (9,900) (11,505) 

cash flow from groUp operating activities 
€ million 5,326 6,733 6,818 6,639 8,516 8,099 7,854 9,351 

free cash flow 
€ million 2,390 4,072 3,365 3,075 4,333 3,856 3,100 4,796 

working capital as % tUrnover(b) 2.8 0.3 (2.4) (2.5) (3.2) (3.8) (5.0) (6.1) 

(12,614) (20,343) 

9,298 9,456 

4,802 5,355 

(6.6) (6.1) 

(a) closing net funds/(debt) is borrowings plus finance lease creditors less cash, cash equivalents and financial assets at 31 December in each year (at closing rates of exchange). 
(b) Working capital ratio reflects the yearly average of inventories, trade and other current receivables less trade payables and other current liabilities. excludes creditors under share buy-back 

contracts in 2008. 



   

 9 acquiSitionS anD DiSpoSalS 
ACQUISITION OF GROUP COMPANIES DISPOSAL OF GROUP COMPANIES 
€ million € million 
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acqUisition of groUp companies(a) 

€ million 211 409 1,252 3,098 133 142 313 1,897 1,731 

disposal of groUp companies(a) 

€ million 2,476 270 891 1,378 246 1,053 1,741 199 30 

nUmBer of acqUisitions/disposals 24 15 12 31 6 12 10 12 8 

4,912 

563 

12 

(a) these figures represent the cash outflow and inflow from acquisitions and disposals respectively. 



 

  

10 net capital expenDituRe 
NET CAPITAL EXPENDITURE NET CAPITAL EXPENDITURE 
€ million as % of total turnover 
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net capital expenditUre(a) 

€ million 1,099 1,258 1,701 1,974 2,143 2,027 2,045 2,074 1,878 
as % of turnover 2.7 3.2 3.8 4.2 4.2 4.1 4.2 3.9 3.6 

1,621 
3.0 

(a) net capital expenditure is cash flows from purchases and disposals of property, plant and equipment and from purchases and disposals of intangible assets, principally software. 
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11 eMployee nuMbeRS anD StaFF coStS 
AVERAGE NUMBER OF EMPLOYEES STAFF COSTS 
thousand € million 
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TURNOVER PER EMPLOYEE 
€ thousand 
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average nUmBer of employees 
thousand 174 168 165 169 172 174 173 171 169 

staff costs 
€ million 5,288 5,237 5,613 5,358 6,303 6,194 6,054 6,555 6,523 

tUrnover per employee 
€ thousand 233 237 268 275 298 286 280 312 312 

165 

6,712 

326 



      
 

  

  12 DiStRibution oF SHaReS anD MaRket capitaliSation 
COMBINED DISTRIBUTION
  United Kingdom COMBINED MARKET CAPITALISATION
 

NetherlandsOF SHARES (ESTIMATED) € million 
United States%  Other 
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By coUntry as % of total comBined distriBUtion of shares (estimated) 
united kingdom 32 30 26 30 28 28 28 28 27 32 
netherlands 8 8 8 7 7 7 7 7 4 2 
united States 23 23 23 25 24 23 24 22 23 34 
other 37 39 43 38 41 42 41 43 46 32 

total 100 100 100 100 100 100 100 100 100 100 

comBined market capitalisation at 31 decemBer 
€ million 46,882 63,409 64,803 73,949 81,858 83,800 93,897 113,414 110,201 127,946 







  

  

 

  
  

15 non-Financial inDicatoRS 
CO2 FROM ENERGY WATER USAGE 
kg/tonne of production m3/tonne of production 
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TOTAL WASTE SENT FOR DISPOSAL 
kg/tonne of production 
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ACCIDENT RATES 
TRFR per 1,000,000 hours 
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12(a) 13(a)(b) 14(a)(b) 15(a)(b) 16(a)(b) 17(a)(b) 08 09 10 11 12 

co2 from energy 
(kg/tonne of production) 146.97 142.16 133.59 118.30 99.97 104.23 98.85 92.14 88.49 83.52 

Water usage (m3/tonne of production) 2.96 2.81 2.68 2.40 2.23 2.27 2.12 2.01 1.88 1.85 
total waste sent for disposal 
(kg/tonne of production) 7.89 6.52 6.48 4.96 3.71 3.94 2.72 1.19 0.26 0.35 

total recordable accident frequency 
rate (tRFR) per 1,000,000 hours 2.10 1.91 1.63 1.27 1.16 1.17 1.03 1.05 1.12 1.01 

76.77 
1.80 

0.18 

1.00 

(a) in 2013 we adjusted our reporting period from 1 January – 31 December to 1 october – 30 September. We also show the prior 12 months to enable a like-for-like comparison, presented as 12(a). 
(b) pricewaterhousecoopers (pwc) assured. For details and the basis of preparation see: www.unilever.com/ara2017/downloads. 

www.unilever.com/ara2017/downloads



